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Review of 2003/04 Promotional Plan
for Professional Services Sectors

I. _Accounting, Legal and Management Consultancy Services

Objectives
* Encourage the use of Hong Kong’s professional services by mainland
enterprises  seeking to modernise and internationalise their
establishments, as well as by foreign enterprises with operations in the
mainland.
* Encourage overseas enterprises to use Hong Kong’s professional

services when tapping the mainland market, tagging on promotions on
the “HK/PRD Concept”.

Target Markets

1)  Chinese mainland
Primary Markets (PRD cities with focus on Shenzhen)
»  Medium to large size private enterprises

1) Overseas
Asia Pacific with focus on Taipei and Tokyo;
The US with focus on New York; and
Europe with focus on Frankfurt
» Medium size foreign enterprises doing business in/with the

mainland

Market Niches

* Contract-related issues, mergers and acquisitions, corporate
restructuring, company registration, credit facilities and listings.

Key initiatives
1)  Chinese mainland

* Bundle with other professional services such as banking and finance in
the Hong Kong Professional Services Expo in Shenzhen in December
2003.

* Organise trade matching workshops in Shenzhen to facilitate in-depth
business matching, targeting the PRD region.

*  Seminars on Hong Kong as a window to the world market in YRD.
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i1)  Overseas
*  Organise seminars in target markets (U.S., Europe & Japan) to promote

the use of Hong Kong’s professional services in the mainland, focusing
on the “HK/PRD Concept”.

II. Arbitration

Objective
* Promote Hong Kong as a dispute settlement centre in the region,
especially in relation to Sino-foreign contracts.

Target Markets
1)  Chinese mainland
PRD cities with focus on Shenzhen and Beijing and a second-tier city
e.g. Chengdu
» Foreign enterprises doing business in the mainland
»  Mainland enterprises conducting trade with the overseas
11)  Overseas

Asia-Pacific with focus on Seoul and Taipei
>  Enterprises doing business with China

Market Niches

* Dispute settlement in Sino-foreign projects and confidential ad hoc
arbitration.

Key Initiative
* Organise seminars in target mainland cities (Shenzhen, Beijing &

Chengdu) to promote Hong Kong as an arbitration centre.

III. Other Promotional Initiatives for Professional Services Sectors

Marketing Brochure for Professional Services
+  Targeting mainland and overseas markets separately

Databank Expansion
« Facilitating in-depth business matching effectively

On-line Marketing
+  On-line marketing materials for brand-building for the industry
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New Priority
« Research on promoting HK’s medical & health services

On-line Business Advisory Service
« Setting up a web-based interactive platform to allow professionals to offer
business advisory service to the local and overseas business people
encountering problems relating to the legal, arbitration, accounting, tax,
business management and China-related issues, etc.

Webcast / Video Conferencing
o Organising small-scale briefings or roundtables with a group of target
audience in the format of webcast / video conferencing

Advice Sought
A promotion programme for 2003/04 is as attached. Members’ comments are

welcome.
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Hong Kong Trade Development Council

Professional Services Promotion Programme 2003-2004

Date Event IRegion  |Services Sectors Format
May 2003  |Promoting Legal Services through Overseas |Legal ‘Webcast through
Webcast Markets tdetrade.com
5 Jun 2003 |Conference on “Exploring the Pros &  |HK Accounting Seminar
Cons of Different Types of Foreign
Investment in the Mainland™ at SME
*Market Day ‘
7 Jun 2003 |Conference on “How to Build a HK Management Seminar
Competitive Enterprise”™ Consultancy
Jun 2003 |“Doing Business in the Mainland — Overseas [Accounting Webcast through
[Episode 11" [Markets tdctrade.com
Jul 2003 Joint Seminar with HKSA on Mainland |HK |Accounting Serminar
Policies
Jul 2003 Workshops for Promoting Partnership  |Asia Legal & Accounting Video-
with Asian Counterparts in Professional conferencing
Services
Aug 2003 |Conference on “Exporting HK's HK Medical & Health Seminar
Medical & Health’s Services™
3" Quarter |Seminars on HK Professional Services |Mainland |Arbitration, Legal & Seminar &
2003 in the YRD Accounting Consultation
Nov 2003 |Workshop on HK Arbitration Services, [Mainland |Arbitration Seminar
Beijing and Chengdu
18-19 Dec  [HK Professional Services Expo, Mainland |Arbitration, Legal, Exhibition,
2003 Ghenzhen | Accounting, Banking & |Seminar,
Finance, Management | Trade-matching
Consultancy Workshop
18-19 Dec  [Trade-Matching Workshops for Mainland |Legal, Accounting & Roundtable &
2003 Professional Services at the HK Management ‘Trade-matching
Professional Services Expo, Shenzhen Consultancy Workshop
19 Dec 2003 |Ce onference on “How to Build a Mainland [fManagement Seminar
(Competitive Enterprise” at the HK. Consultancy
Professional Services Expo, Shenzhen
374t [Workshops for Promoting Partnership  |US Legal, Accounting & Seminar &
Quarter with American Counterparts in Management Consultation
2003 Professional Services Consultancy
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(Con’t)

34" |Professional Services Promotion in Japan |Japan  [Legal, Accounting & Seminar,
Quarter Management Consultancy |Roundtable &
2003 Consultation
o 4 Conference on HK Arbitration Services, |Asia Arbitration Seminar

Quarter | Taiwan

2003

Mar 2004 |Workshops for Promoting Partnership with(Europe ~ |Legal, Accounting & Seminar &
Western Counterparts in Professional Management Consultanc, |Consultation
Services

2003-2004|Regular Industry Briefings on HK s Overseas |Legal & Accounting Seminar

Professional Services Markets





